








Introduction/Background 
 
In May 2017, Stockton University signed a Declaration of Commitment to Atlantic City, which 
designated the university as an anchor institution in Atlantic City and formalized its 
commitment to the city’s revitalization. Assistant Provost Michelle McDonald stated at the time 
that “Stockton’s commitment to the city is palpable not only through the bricks and mortar 
already visible at the Chelsea neighborhood building site, but also through the academic 
programming and partnerships under construction as well.”  Stockton’s ongoing partnership 
with the Atlantic City Arts Foundation (ACAF) in the project 48 Blocks Atlantic City exemplifies 
the sort of partnership McDonald references.  Not only is the partnership between ACAF and 
Stockton an important relationship in and of itself but it has been the vehicle to forming other 
relationships and partnerships within the city through the grassroots organizing that informed 
this project’s vision from the start.   
 
Involving Stockton faculty, students, and alumni and government officials, civic leaders, arts and 
neighborhood organi

expectation with over 90 projects.  In 2019, we had over 130.  These projects included murals, 
installations and other visual arts, music, a puppet show, interactive and participatory projects, 
gardens, yarn-bombing, yoga, tai chi, poetry, skate park demonstrations, ballet, art bikes, circus 
arts, and multi-media.  The planners wanted to explore AC’s creativity; the neighborhoods and 
residents themselves decided what forms that creativity took. The event also celebrated the 
wealth of history and culture in the city, with six locations designated to collect oral histories 
from and scan historic photos and photograph artifacts for city residents.  
 
The goals of both the planning process and the event itself were consistent with and illustrative 
of Stockton's anchor institution designation.  The project’s original vision was to  
 

�x encourage neighborhood planning initiatives, and uncover and empower neighborhood 
leaders,  

�x discover (as noted above) hidden creativity and talent within the neighborhoods, 
�x spotlight and celebrate Atlantic City, and  
�x add to the inventory of public art throughout the city.   

 
Further, the creation of permanent art throughout the city, which has proceeded at a pace 
beyond the planners’ wildest imaginings, is a very real contribution to the city’s vitality. (The 
project’s second weekend-long celebration in 2018 added another round of permanent art, 
including new 25 murals, to the city.   Our desire to make this an annual event, with additions 
to the city’s public art inventory occurring year over year, throughout the city, speaks to our 
recognition that entrenched attitudes and narratives do not change overnight and that art 
alone will not save the city.  But as a complement to Stockton’s new campus and the work of its 
P3 partners, this event explores the city’s creativity and gives the members of its communities 
forums in which to express themselves creatively.  Such work can empower individuals and 





city’s residents and businesses but also by the Stockton students, faculty, and staff who study, 
live, and work there.  It aims to help further institutionalize 48 Blocks Atlantic City as an annual 
event and vehicle for creating permanent art in the city in two ways:  
 

�x to support event operations (including payments to artists, the purchase of art materials 
and mural sealants, and the creation of a high-quality video telling the event’s story) 

�x to create a book, 48 Stories from 48 Blocks, that captures the experience and offers a 
literal “narrative” of change and celebration through and through text that records the 
voices of the artists, residents, volunteers, business owners, and community leaders 
who experienced the event and accompanies high quality photos of the participants 
and/or their work  

 
Both offer Stockton faculty and students to participate in this revitalization--this"rebranding"--
of Atlantic City.  Both the event and the book  
 

�x will capture and advance a "new narrative" on Atlantic City--one that celebrates its 
communities' creativity, culture, and rich history inherent in the vision, planning, and 
implementation of 48 Blocks AC. 

�x will promote 48 Blocks AC to the public and provide (through permanent public art and 
the 48 Stories book) lasting testaments to the city’s artistic revitalization 

 
Further, 48 Stories from 48 Blocks Atlantic City 
  

�x will involve Stockton students in its creation through their work for South Jersey Culture 
& History Center, which will publish the book.  Students will be involved as 
photographers, interviewers, designers, and editors.  They may also be involved in 
training others to do interviews with participants and stakeholders (the result of an 
earlier 2020 grant to SJC&HC for a project on Hammonton garment workers to train 
students in the art of taking oral histories)  

�x generate revenue to support 48 Blocks AC through sales and as an aid to grant 
applications 

 
Activities: 
 Since 48 Blocks AC will have its third iteration in June 2019, timelines and activities have 
been more or less established and planning has already begun.  Here is an abbreviated timeline 
with selected activities: 

o Fall 2018-January 2019, walls for murals will have been identified and hub 
venues locked down. 

o January 2019:  call for artists and performers will go out 
o March 2019-May 2019:  artists and performers will be notified of acceptance or 

rejection of project; monthly or bi-weekly planning meetings with volunteers 
begin.  Selected artists will do presentations at these meetings and be assigned 



volunteers to help them implement and promote their projects.  Event 
promotion begins. 

o Late May 2019:  Mural Week.  Muralists begin work approximately a month out 
from the event.  

o June 21-23: 48 Blocks AC 
  

Work has also already begun on 48 Stories from 48 Blocks Atlantic City.  The rough 
timeline is as follows: 
 

�x September 2018:  committee meets to agree on book format and content 
�x October 2018:  Meet with Tom Kinsella, from SJCHC, to review print options (in 



Last year we were able to track attendance through the distribution of wristbands.  (We gave 
out 2000.)  Our plan is to distribute wristbands once again, to capture and gauge interest 
through social 



48 Stories budget AY 19

Printing costs 5017
amazon posting per year 12
cloud pdf 75
physical proof 30
copies at $9.80 each x 500 4900

Photographers 1500
Writers, Editors


