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Introduction

Gress GaMing 2even e (GG?) in Atlantf City 1]as largely peen dé lining
siff 2006 w jen GG 2 peaked at $5.2 pillien. As™ eMpetition for t e
gating dellars of Nert jeast  nited States residents ii7 reased, Atlantf
City jas red ted py iff 1easyigly diversifying its destinatien e4erings. The
diversift atien of pred T ts and servi este g ests of t je resert jas yre g it
ape tarenewed f@ s en iif reasingt je entertaintent, resta want and
s jopping eptiens fer t je visiter. This eqert jas yeen yelstered yy an
expacded Marketing” aMpaign, aided py state Mandated investMent
by t 4€" asines ic a pilf -private partoers ijp° ensisting of t je Casine
2einvesttent Developtnent A it yority (C3DA) and t je Atlantf City
Alliaﬁ e (ACA) 1esp§ tively. ‘The ACA ias siff e prod S ed w jat Many jave
< oMete knewast je “D .AC 7 aMpaign, & aMpaign wit  a Marketing @ s



Atlantic City Luxury Tax

The Atlaatf City L'x 1y, ax prevides a very goed s uregate for Many of
t je nen-gating Meas ires, natsely af o iol, entertaintent and traveler
° oMMedation. A° erding te t jeTV] Divisien ef, axatien:

e Atlantic City Luxury Sales Tax applies to the receipts from
speci ed retail sales within Atlantic City, including sales of alcoholic
beverages for on-premises consumption; cover, minimum, or
entertainment charges; room rental in hotels, inns, rooming, or
boarding houses; hiring of rolling chairs, beach chairs, and cabanas;
and tickets of admission within Atlantic City... e rate of tax is
3% on sales of alcoholic beverages sold by the drink and 9% on
other taxable sales. e maximum combined Atlantic City rate
and New Jersey State sales tax rate (excluding the State occupancy
fee) may not exceed 13% e ective July 15, 2006. e State sales tax
rate is reduced to the extent that the city rate exceeds 7%, and the
maximum combined Atlantic City rate and New Jersey rate may not
exceed 13%. Formerly, the maximum combined Atlantic City rate

and the New Jersey sales tax rate could not exceed 12%.

Figire 1's jows t je Atlaatf City Lix 1y, ax” oll€ tiens freM Jan ary 2005
t e gy Jne 2014. Fig e 1 reveals t jat w jile April (dewn $0.3 Millien)
and J e (dewn $0.6 Millien) were doewr oMpared te 2013, May (' $0.9
Millien) was ' rat jer signift antly. The grap 4 s j@ws t je seasenal nat e
of t je destinatien (and f je tax), wit | Pere tax generated in t je s PMer
Mot s, t e iistert ally , sy Ment is fer t je te rist destination of Atlantf
City,  ile t jis tax jas peen trending «pward ever t je Mest 1é eat fo ur
yeargs\nder exaMioatien in t }e jait, t jat trend is diff 1t te di§ ern given
t yis seasenal nat wre. The grewt jin t je peak period (s P Mer) Ment js jas
peen partt larly netaple, parring t je Mest 1€ ent June fig res. Likely, t je
nearly 30% dé lice ic° enventien delegates reperted yy t je Atlactf City
Cenventien aﬂd_\ isiters A it jerity (ACC\ A) played a rele in ] wae.

Fig wwe 2 presents t e year ever year“ jange @0 a Meunt jly yasis fer t je sate
st dy period. The Mest 1€ eat t jree Ment is were Mixed, wit 4 April and



The seasenal tread is alse di§ erniple loeking at t je q arterly reven ies (see
Fig re 3). The t yird q arter is always t je strengest q aiter of f je year, and
jas 1T reased in et  of t je past twe years, red jing a 1€ erd jigyin 2013

for any q arter at $12.2 Millien. Meanw jile, t je 2nd q arter of 2014, wit j,
t ye Mixed res lts de§ riped earlier, still iT reased froM t je prier year frot
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Atlantic City Casino Parking Fee

The Casine p arking Fee fig e is previded py t je TV] Casine Ceatrel
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The 20d q arter of 2014 s jowed a d€ line frot $7.0 Millien in t 4e 20d
q arter of 2013 te t e present fig e of $6.7 Millien (see Fig e 10). That
represents a d€ line of 4% year ever year (see fig re 11). Likely t jese dé lines
will persist to sePe extent ever t je rethainder of t 4 alendar year in wif

< oMparisens te tithe w jen t e Atlantt Cli," asine was epen are te pe Made,
o1 f je 1st q arter of 2015.

it it je eX eption of 2012, ellé tiens of t je Casine parking Fee jave peen
atye d€ line en an ann alized pasis siT e 2007 (see Fig wes 12 and 13).
The year te date d€ line of 5.4% was a slig ifly sPaller dé line t jan t jat seen
02013 t jre gt je 20d q arter (8.7%).

T e again, it is instr T tive te look at a twelve Ment 4 trailing tetal
te di§ ernt je lenger ter?™ trend in t je Casine , arking Fee. This is
5° eMplis jed in Fig we 14. Here, t je pf tre is ¢ iite digerent t jan t je
analysis ef t je Atlantf City L x 1y, axintje priersé tiea. The jig jest
twelve Ment | period in f je st dy peried was t je twelve Pent s ending
Jine 2007, wjen t je 12 Ment js t jre g} J e 2007 saw t je Casine parking
Fee generate $37.3 Millien. That fig e is new at $27.2 Millien for t 4o
twelve Ment s ending in J wne of 2014, ealy slig itly iig ter t jan t je jisterf
lew for t je Casine parking Fee.
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June 2014 Atlantic City Tourism Performance
Indicators (AC-TPI) Snapshot

The Lloyd D. Levensen Lastit «te jas™ @7 | ded t jat t jese t jree taxes® an
serve as an e,€ tive proxy for t je perfertait e of t je te wisth & enety
in Atlantt City. These taxes, o1 ™ere pré isely t je year ever year® jange
int je Ment yly fig wes for t jese taxes, are™ oMpiled inte an Atlantt City

o st , erferMai e Index Snaps jotat t je end of eZ | q arter. A Mere
detailed ann gl repert will pe previded te give t je lenger ter?™ pf t ae of
w jat is jappening te t je Atlantt City te wisth & enetvy. In yetween t jese
repelts, jowever, t je Levensen Lastit ite prevides a snaps jof, @0 a Ment jly

pasis, as te t je perfortair e of t je Atlantt City te wist & enetvy as s jewn

in Figire 22 pelew. The geal is te previde key Meas res wit j analysis t jat
© an de§ ripet je res lts of t je resorts” rrent e @1ts at revitalizing t ye
Atlantf City te iris™ & enety.

Figure 22: June 2014, 2nd Quarter 2014 Year over Year Change, Atlantc City Tourism
Performance (AC-TPI) Index Snapshot

Hotel Hotel
10% - Occupancy Fee Occupancy Fee
3.3% Luxury Tax 3.8%
0% .
Parking Fee
-10% -3.9%

-20% - Luxury Tax
-17.0%

-30% -
Jun-14 Q22014

e

‘;}_. — -4
- ",

w0 CEESEN




T ™ F - — T TN Fr|RETMA L OBRT RTINS

XVv1






2




