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Public policy decisions reached in the midst of controversy — such as the bitter political
conflict now engulfing the Murphy Administration — often reflect rash and personal
conclusions rather than sober and contemplative ones.

The determination of the governor, his staff and outside advisers to air television
advertisements urging the Legislature to approve his proposal to increase the state
income tax on earnings exceeding $1 million is the latest example of agreeing on a course
of action in defiance of common sense and prior experience.

When New Directions New Jersey, a political action committee controlled by Murphy’s
close confidantes and advisers, launched a similar ad campaign last year, Senate
President Steve Sweeney (D-Gloucester) and Assembly Speaker Craig Coughlin (D-
Middlesex) denounced it as a brazen and ham-fisted effort by the governor to blackmail
the Legislature into support for the tax increase.

Nothing has changed since then — other than the further and irreparable deterioration
of the relationship between Sweeney and Murphy — and the result will be the same:
Rejection of the tax increase.

The Administration decision to unleash New Directions New Jersey is even more
mystifying coming on the heels of a gubernatorial veto of legislation which would have
required similar groups to reveal the identity of their donors.

When the PAC was created, it pledged to disclose its supporters, only to renege on its
promise a year later, lamely explaining that it was concerned that its financial
supporters would be subject to political harassment if their involvement became public.

The governor and New Directions were embarrassed further last week when an
independent researcher discovered that the New Jersey Education Association had
contributed $2.5 million to the PAC.

Sweeney, whose relationship with the Association has all the warmth of the Arctic ice
shelf, gleefully pounced on the revelation, caustically referring to the ad campaign as
NJEA commercials and hinting that the governor had become the organization’s
spokesman.

The decision to move ahead with the ad campaign re-ignited discussion of the outsized
influence of so-called “dark money” provided by secret donors and poured into
campaigns and policy issues by groups like New Directions.
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