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Survey Methodology, Scope and Design

This state-level survey research on students’ perceptions of college counseling services may be
unprecedented in scope. All good colleges regularly assess the effectiveness of counseling and
other student support services; but upon consulting several national sources, a survey of this
magnitude may be a first of its kind. Accordingly, the research may prove useful not only to New
Jersey students and policy makers, but also to others, nationally, as well.

Survey items were conceptualized and written at Stockton, with review, comment and revision
provided by the Office of the Secretary of Higher Education (OSHE



Highlights of Findings

Students’ frequency of access of services varies.

About 92 percent avail themselves of various areas of advising, with about 50
percent using any single area of service, such as for admission, credit transfer
or financial aid;

About 50 percent used career counseling, with roughly 20 percent using any
single type of career counseling, such as for career planning, letter/resume
writing, or job fairs.

Of the students who reported using academic advising and career counseling
services, many learned about the availability of services from multiple sources and
view them as important to success in completing college and building careers.

Of the students who reported using academic advising and career counseling
services, a high percentage were satisfied with availability, ease of use and quality.

Students view internships as important, but few find or participate in them,
indicating a policy-practice disconnect:

93% see internships as important to career/job success, but only 17% have
participated in one with a higher rate of participation as class standing
increases (i.e. freshmen to senior year);

Yet, of students finding internships, 88% say they were important in
preparing to succeed in work.

76% of students report working for pay while in college, with 42% working 30
hours or more per week. Top reasons for working include:
Helping to pay for college (32%) and paying for living expenses (42%o).

Students report accessing academic advising services many ways, but use face-to-
face interaction the most often.

By about 3 to 1, students who reported using academic advising and career
counseling look to advisors and counselors rather than faculty for most useful
advice.

Students’ responses on college value confirm prior HESIG/Stockton polling
research, citing:
o Writing , speaking, and problem solving, as top skills gained from college;

o0 Greater value added to college through more practical experiences, such as
internships; more courses in their major, and fewer in general education;
and, relatively, a lower preference for online learning.

Students have consistent suggestions for service improvement.
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Of the students who reported using academic advising and career counseling
services, many learned about the availability of services from multiple sources and
view them as important to success in completing college and building careers.

Figure






Of the students who reported using academic advising and career counseling
services, a high percentage are satisfied with availability, ease of use and quality.

*Results reflect respondents who indicated having used a type of career counseling service.

New Jersey Office of Secretary of Higher Ed./Stockton/HESIG Poll 2014
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Students view internships as important, but few find or participate in them,
indicating a policy-practice disconnect.

Figure 9

93% see internships as important to career/job success, but only 17% have
participated in one, with a higher rate of participation as class standing

increases (i.e. freshmen to senior year).
Figure 10









Students report accessing academic advising services many ways, but use face-to-
face interaction the most often.

Figure 15
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By about 3 to 1, students who reported using academic advising and career
counseling look to advisors and counselors rather
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Students have consistent suggestions for service improvement.
Figure 18

Ways to Improve Academic Advising Services
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Figure 19
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Observations and Policy Implications

Overall, the robust participation rate suggests that colleges and universities are very aware of the
importance of providing academic advising and career counseling services; that students share
the sense of importance; and students who have used advising and counseling become aware of
such services from many sources. The research indicates, too, that most students using these
services believe that they are accessible and of good quality. Yet, it seems that students do not
avail themselves of some services as frequently as they might, even when they are aware; and
even though they perceive such counseling as important to their success in college, and careers.

This survey indicates that colleges are doing a good job. They can continue to work diligently to
encourage students to seek academic advising more often, and to seek career counseling services
earlier, and more frequently. Regarding career counseling services, it seems that students need to
focus more on trying to find internships, and colleges might work harder at building partnerships
to help create more internship experiences, tied to academic programs.

Students indicate that requiring more frequent contact with academic advisors and career
counselors would improve the services. Accomplishing this objective would place greater
responsibility on both students and institutions; and would probably lead to better outcomes
regarding academic success, and preparation for the workforce. Yet, spending more money on
counseling services alone does not seem to be the sole answer to better outcomes.

Beyond investment in human capital, improving campus policy and procedure governing how
counseling service is delivered seems to be an important factor for institutional examination and
action. Colleges seem to be relatively effective in providing different types of academic advising
services, and students give somewhat equal weight to means for improvement. But the need for
stronger follow-up on guidance may provide significant benefit for students. Colleges might
review also, the range and focus of career counseling services, because students view some
services as more important than others. For example, help with obtaining internships is valued by
students more than learning workplace behavior.

The survey reveals that students learn about availability of counseling services from many
sources, indicating that colleges are doing well in communicating with students. It seems that of
the students who reported accessing services, use more frequently face-to-face interaction on
academic and career guidance matters. It may be the case that “word-of-
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serve students better, to build stronger partnerships, and to enhance public trust, by integration of
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Suggestions for Further Research

The OSHE study indicates some promising areas for future research to support students’ success
in college. Some of these include:

Study methods of communication and outreach to students concerning awareness, use
and outcomes of advising/counseling services; learn more about how to encourage
students to use such services;

Evaluate when and where to make counseling services available;

Study linkages between students’ work experiences and counseling for academic and
career success;

Evaluate what types of services are most needed and most effective, with a special focus
on evaluating follow-up processes from the student’s perspective;

Examine students’ success in existing programs with required counseling components
such as the Educational Opportunity Fund (EOF) and the Gaining Early Awareness and
Readiness for Undergraduate Programs (GEARUP);

Evaluate advising/counseling resource management, integration of academic and career
services, and possible integration with certain other support services targeted to particular
populations (e.g. by class standing
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Appendix I:

Participating Institutions
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Participating Institutions

Senior Public Colleges, Universities:

1.

© N WD

The College of New Jersey

Kean University

Montclair State University

New Jersey City University

New Jersey Institute of Technology

Ramapo College of New Jersey

The Richard Stockton College of New Jersey
Rowan University

Rutgers University

Community Colleges:
10. Atlantic Cape Community College

11.
12.
13.
14.
15.
16.
17.
18.
19.

Burlington County College

County College of Morris
Cumberland County College

Essex County College

Ocean County College

Passaic County Community College
Raritan Valley Community College
Salem Community College

Union
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Office of the Secretary of Higher Education
Letter of Invitation to Institutions to Participate in Survey
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The survey will include questions regarding awareness, availability, effectiveness and outcomes
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Appendix I1:

OSHE Letter to Participating Institutions
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Appendix 1V:

Suggested Email from Presidents to NJ Undergraduate Students
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Suggested Email from Presidents to NJ Undergraduate Students

NOTE: PARTICIPATING INSTITUTIONS ARE REQUESTED TO SEND THE EMAIL
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http://pollingcenter.stockton.edu/sw5/sswf.aspx?st=OSHE2014

Appendix V:

Weighted Frequencies
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OSHE online student survey: Weighted frequencies Stockton
Polling Institute
Oct. 1-19, 2014

Q1. Which one of the following do you think is the most important skill or ability that colleges help
students develop?

Frequency Percent Valid Percent Cumulative
Percent

Leadership 864 17.9 17.9 17.9

Writing and speaking skills 1320 | 27.4 | 27.4| 45.3

Technology skills 298 | 6.2 | 6.2 | 51.5

Teamwork 412 | 8.6 | 8.6 | 60.1
Valid Problem solving 1413 | 29.3 | 29.3 | 89.4

Citizenship and community

) 163 34 34 92.8

service

Or some other skill (specify) 349 | 7.2 | 7.2 | 100.0

Total 4818 | 100.0 | 100.0 |
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Q2. Which one of the following changes would you like to see your college make to add
greater value to your college experience?

Frequency Percent Valid Percent Cumulative
Percent

More hands-on practical
experience, such as 1140 23.7 23.7 23.7
internships
Better academic counseling

735 15.2 15.2 38.9
about programs and courses
Better counseling on jobs

448 9.3 9.3 48.2
and careers
More courses in the major
and fewer in general 1299 27.0 27.0 75.2
education

Valid

More courses in general
education and fewer in the 58 1.2 1.2 76.4
major
More online courses 206 4.3 4.3 80.6
Or more transfer credit for
courses taken at other 322 6.7 6.7 87.3
institutions
Some other change (specify) 234 4.9

No change

Total
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Q3. Please indicate whether
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Q7. Please indicate whether or not you have ever used academic
advising services for
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Q13. Please indicate how you have accessed the academic advising
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Q16. Please indicate whether or not you learned about the availability of
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Q22. Please indicate whether or not you
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Q25. Please indicate how satisfied or dissatisfied you were with
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Q29. In the future, which one of the following would you go to for the most useful advice about
academic advising?

Frequency Percent Valid Percent Cumulative
Percent
Academic advisors at your
2423 50.3 54.8 54.8
college
Faculty 759 | 15.7 | 17.2 | 72.0
College administrators or
316 6.6 7.2 79.1
staff
Other student(s) 397 | 8.2 | 9.0 | 88.1
Valid
Flyers, banners or posters 26 | 5 | .6 | 88.7
College website 320 | 6.6 | 7.2 | 95.9
College e-mails or
o 77 1.6 1.8 97.7
publications
Other (specify) 103 | 2.1 | 2.3 | 100.0
Total 4422 91.8 100.0
Missing  System 397 8.2
Total 4818 100.0

Q30. Which one of the following possible changes would you suggest to improve academic
advising services?

Valid

Making services available at

more accessible times

Publicize the availability of

services better

Provide more usable

information

Require more frequent

Frequency

40

Percent

Valid Percent

Cumulative

Percent
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Q40. We will now turn to the subject of counseling services to help plan
for your career. Please indicate whether or not you have ever used each
of the following types of career counseling services. Preparing for job

interview(s)

Frequency Percent Valid Percent Cumulative
Percent
Yes 718 14.9 14.9 14.9
No 3959 | 82.2 | 82.2 | 97.1
Valid
Not sure 141 | 2.9 | 2.9 | 100.0
Total 4818 | 100.0 | 100.0 |

Q41. We will now turn to the subject of counseling services to help plan
for your career. Please indicate whether or not you have ever used each

of the following types of career counseling services. Attending a job fair

Frequency Percent Valid Percent Cumulative
Percent
Yes 1082 22.5 225 22.5
No 3603 | 74.8 | 74.8 | 97.2
Valid
Not sure 133 | 2.8 | 2.8 | 100.0
Total 4818 | 100.0 | 100.0 |

Q42. We will now turn to the subject of counseling services to help plan
for your career. Please indicate whether or not you have ever used each
of the following types of career counseling services. Help finding an

internship
Frequency Percent Valid Percent Cumulative
Percent
Yes 894 18.6 18.6 18.6
No 3759 | 78.0 | 78.0 | 96.6
Valid
Not sure 165 | 3.4 | 3.4 | 100.0
Total 4818 | 100.0 | 100.0 |
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Q49. Please indicate whether or not you learned about the availability of
career counseling services from each of the following sources. Flyers,
banners or posters

Frequency Percent Valid Percent Cumulative

Percent
Yes

Valid
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Q52. Please indicate whether or not you learned about the availability of
career counseling services from each of the following sources. Some other
source (specify)
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Q60. Which one of the following possible changes would you suggest to improve career
counseling services?

Frequency Percent Valid Percent Cumulative
Percent
Make services available at
] ) 460 9.5 18.7 18.7
more accessible times
Publicize the availability of
] 500 10.4 20.3 39.0
services better
Provide more useful
] ] 464 9.6 18.8 57.8
information
Valid Require more frequent
484 10.0 19.7 77.4
contact with advisors
Make better connections to
other services affecting 246 51 10.0 87.4
student life
Would not make any change 309 6.4 12.6 100.0
Total 2463 51.1
Missing  System 2355 48.9
Total 4818 100.0
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Q70. Which
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Q71A. Were you paid for any internship(s) in which you participated?

Paid
Valid Not paid

Total

Frequency

Percent

Valid Percent
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Cumulative

Percent




Demographics

PUBPRIV. Is the college or university yot9.gTle
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AGE. What is your age?

Frequency Percent Valid Percent Cumulative
Percent
18 946 20.0 20.0 20.0
19 795 | 16.8 | 16.8 | 36.7
20 622 | 13.1 | 13.1 | 49.8
21 604 | 12.7 | 12.7 | 62.6
22 322 | 6.8 | 6.8 | 69.4
23 151 | 3.2 | 3.2 | 72.6
24 113 | 2.4 | 2.4 | 74.9
25 83 | 1.8 | 1.8 | 76.7
26 95 | 2.0 | 2.0 | 78.7
27 72 | 1.5 | 1.5 | 80.2
28 62 | 1.3 | 1.3 | 81.5
29 59 | 1.2 | 1.2 | 82.8
30 43 | 9 | 9 | 83.7
31 40 | .8 | .8 | 84.5
32 36 | .8 | .8 | 85.3
33 47 | 1.0 | 1.0 | 86.3
Valid 27
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